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Sudan 
Population

 Women outnumber men in every cohort of the 
population age 20 years and over, which makes Sudan 
exceptional in this regard. 

 Sudan has a very high dependency ratio. This means 
that there are 4 persons of dependent age (less than 15 
and over 65 years) for every Sudanese of working age 
(15-64 years). 

 The elderly make up a small share of the population, 
with only 3% of people age 65 years and over. 

 The majority of Sudanese household heads are males. 
However, 28% of households are headed by women, 
with the proportion being the highest in rural areas.

 The average household size in Sudan is approximately 
seven persons.  
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• Theories assume that microfinance leads to women’s

empowerment by enabling women to earn an independent

income sources and contribute economically to their families,

which is supposed to give them more power within their

household.

INTRODUCTION

Microfinance
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 Also, microfinance is seen as a tool for enabling women to

engage in more flexible life and free themselves from

household restrictions and get contact to the outside community.

More contact to the outer community, together with the

formation of networks with other women, is expected to give

them to more power.

 Furthermore, microfinance positively affects the social situation

of poor individuals by promoting self-confidence and

expanding the capacity to play a more effective role in the

society (Dobra, 2011).

INTRODUCTION

Microfinance
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 The idea of Family Bank in Sudan was initiated by the

private sector which represents the Business of Women

Coalition of the Alliance of Work, and some civil society

organizations in Sudan.

 The owners are interested in poverty issues; the State

government of Khartoum therefore, sets up financial

institutions specializing in poverty alleviation. It provides

services to the economically active poor individuals, as

well as providing integrated financial services for this

group, as a mechanism to remove them from the cycle of

poverty (Alawad, 2010).

INTRODUCTION

Family Bank
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Micro-finance Clients in the Family Bank:

 Typically, are economically active and have a 

monthly income of at least minimum wage, or has 

access to productive assets not exceeding ten 

thousand Sudanese pounds and does not benefit 

from other official sources of financing.

 Target groups include: younger clients from all 

sectors of the society in rural and urban areas, 

small producers, graduates, smallholder farmers, 

students, staff and low-income workers and 

women (specially, heads of households).

INTRODUCTION

Family Bank
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 Although the status of the Sudanese women has
greatly improved over the last decades, however
gender inequality still exists in some aspects in the
society.

 The objective of this paper is to investigate the main
features of women situation in Gezira State including
their socio-economic characteristics and to evaluate the
effect of microfinance on women empowerment in the
Gezira area through studying the case of Family Bank.

Study Objective 
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 The analysis in this paper comprises a descriptive and regression

analysis. The descriptive part describes the main socio-economic

features of the study population, through manipulating personal

information regarding the socio-economic variables of age,

number of children, monthly income and age at marriage.

 In addition, the descriptive analysis covers average empowerment

indicators for the two groups, the indicators are separated into

four groups including, decision-making power in the household,

ownership of assets, voice, and mobility.

 A Multiple Linear Regression was applied to determine the effect

of microfinance and some selected variables on women

empowerment.

Methodology

Data analysis
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 Women empowerment is measured through an empowerment index.

The index is built on the empowerment indicators, which in turn are

derived from the respondent’s answers on the thirteen empowerment

questions in the questionnaire.

 To measure the respondent’s answers to these questions; yes answer

is transformed to a one and a no answer is transformed to a zero. The

values for each of the thirteen empowerment indicators are then

summed into an aggregate index with one point increments from

zero to thirteen.

 An individual with a high aggregate empowerment index score is

considered to be more empowered than an individual with a low

aggregate empowerment index score (Graflund, 2013).

Methodology

Model specification



1331/10/2019

Methodology

The empirical model

Empowerment index = α + β1 X1+ β2 X2+ β3 X3 + β4 X4 + β5 X5

+ β6X6+ β7 X7 + β8X8 + β9 X9+ β10 X10

Where:

α Constant , β1 ……… β10 Coefficients

X1 State of finance (received the loan or not yet)

X2 No. of times of getting Microfinance

X3 Place (Urban or Rural)

X4 Age

X5 Education

X6 Women own business

X7 Household expenditure

X8 Social status (married or unmarried)

X9 Age at marriage

X10 Number of children
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Methodology

Data collection

 The survey covers 117 women who are clients of the Family Bank

were randomly selected to represent the study population. Eighty

four of them were classified as microfinance borrowers who had

already received microfinance from the bank, while thirty three of

the respondents have been accepted into a microfinance program

but not yet received the loan; this group is defined as soon-to-be

microfinance borrowers.

 In this paper, microfinance borrowers are used as treatment group,

while soon-to-be microfinance borrowers are used as control

group.

 The empirical material was gathered during the year 2017. The

respondents are distributed into three localities in Gezira State

(North of Gezira, Umalgura and Greater Madani).
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 The questionnaire used in this paper is based on 

questions for measuring empowerment used in other 

studies such as Graflund (2013), Bali (2007) and 

Hashemi, Schuler, and Riley (1996).

Methodology

Data collection
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Results

socio-economic 
characteristics

Women socio-economic characteristics, Gezira State, 

2016/2017
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Distribution of monthly income for women households, 
2016/2017 Results

socio-economic 
characteristics
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Results

Distribution 

Distribution of women groups by empowerment indicators 

subgroups, Gezira State, 2016/2017

Minimum = 0      Maximum =1
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Results

Distribution 

Minimum = 0      Maximum =1

Distribution of women groups by empowerment indicators 

subgroups, Gezira State, 2016/2017
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 From the model we can conclude that women who 

have benefited from microfinance are highly 

educated and with large family number would be 

more empowered, particularly if they are heading 

their families.

 Well educated women are more powered because 

they have the ability and courage to access 

financial institutions and achieve all procedures of 

loan acquisition, which is considered one of the 

main problems that hinder loan access especially 

for females.

Conclusion and 
Recommendations
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 Number of times of getting loans was expected to 

have a positive impact on empowerment because 

of the gained experience, however, women who 

get loans for the first time seem to be more 

motivated for their new enterprises.

 Policy makers and microfinance practitioners who 

aim at using microfinance for empowering women 

need to expand their activities beside credit 

provision to include training, workshops and 

awareness creation among them.

Conclusion and 
Recommendations
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